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Abstract
The researcher found that, in general, brands are considered one of the
most influential factors on consumer choices for a particular product.
Comparing the different factors affecting consumer trends, she found that
they often outweigh other factors such as advertising, prices and even
quality.
As for the extent to which consumers remember the advertisements of
brands of everyday goods, the researcher found that there is a discrepancy

with different income and place of residence, while there is no difference
due to age or gender, which reflects the need to direct advertising
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campaigns more for different income groups and diverse places of
residence.

Although it has been proven that there are no differences in the
public’s reception of brands due to gender or age in the case of shopping
goods, for which the researcher has taken household appliances as a
model, it is clear that there are preferences for certain brands resulting
from the differences in income and housing. This reflects the need to
direct advertising campaigns with the brand, in a manner commensurate
with different income groups and diverse residential areas.
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INCOME
Frequency Percent Valid Percent Cumulative Percent
1.00 110 27.3 27.3 27.3
. 2.00 197 48.9 48.9 76.2

Valid

3.00 96 23.8 23.8 100.0

Total 403 100.0 100.0
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Frequency Percent Valid Percent Cumulative
Percent
1.00 281 69.7 69.7 69.7
Valid 2.00 122 303 30.3 100.0
Total 403 100.0 100.0
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SEX
Frequency | Percent Valid Percent | Cumulative
Percent
1.00 212 52.6 52.6 52.6
valid 2.00 191 47.4 47.4 100.0
Total 403 100.0 100.0
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AGE
Frequency Percent Valid Percent Cumulative Percent
1.00 63 15.6 15.6 15.6
. 2.00 229 56.8 56.8 72.5
Valid
3.00 111 27.5 27.5 100.0
Total 403 100.0 100.0

Al Jah sy leie %0V Ly asell clijie 3glle o Gl Joaall e oy
A £0 a4 YO e el ag Adaugiall 4yl

AVY



