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Abstract

This research focuses on relationship marketing and its relationship to the
overall organizational performance with special application on five stars hotels in
the greater Cairo. Five stars hotels are viewed as one of the key organizations
which are responsible for delivering the hotel service. According to this empirical
research , a simple random sample (387 employees) is used to represent the
population under investigation and the required primary data are collected via the
drop-off method of hand delivery questionnaires., The questionnaire included a
number of variables to measure relationship marketing and its different
dimensions, in additional to , the overalf organizational performance. The results
indicate that there is no significant difference among employees related to the
presence of relationship marketing with its different dimensions in the
organizations subject to the study.

The findings also indicate that there is a significant relationship between
relationship marketing and the overall organizational performance in the
organizations subject to the study. Lastly, the researcher could reach to some
practical recommendations that might increase implementing relationship
marketing and its related dimensions . and then will lead to improve the overall
organizational performance in the hotels in Egypt. The key recommendation of this
research is the need for creating more healthy organizational climate to spread
awareness about the culture of relationship marketing among employees.

Keywords: Relationship marketing — oreanizational erformance - relationshi
p f] o . p
quality- relational benefits- internal marketing- direct marksting.
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